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Prerequisite:

NIL

Rationale:

This course equips students with essential digital marketing skills, covering SEO,
SEM, and social media marketing to optimize online presence and manage digital
campaigns effectively.

Course Outcome:

After Completion of the Course, Student will able to:

No

Course Outcomes

01 Identify digital marketing and its key channels.

02 | Demonstrate SEO techniques and keyword lifecycle

03 [ Outline strategies for search engine marketing, ads, and remarketing.

04 | Explore social media platforms, and performance analytics.
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Teaching and Examination Scheme:

Teaching Scheme Total Assessment Pattern and Marks Total
(in Hours) Credits Marks
L+T+(PR/2)
L T PR C Theory Tutorial / Practical
SEE | AT CCE SEE
(TH) (P)
2 0 0 2 50 30 20 0 100

Where SEE: Semester End Examination, IAT: Internal Assessment Test, CCE: Continuous and
Comprehensive Evaluation

Course Content:

Unit
No.

Content

No. of
Hours

%0f

Weightage

1.

UNIT 1 : Introduction to Digital Marketing

1.1 Introduction to Digital Marketing

1.2 Definition of Digital Marketing

1.3 Difference between Traditional VS Digital Marketing
1.4 Key Digital Marketing Channels

20%

UNIT 2: SEO (Search Engine Optimization)

2.1 What is Search Engine Optimization

2.2 How Search Engine Works(Context of Google)
2.3 Understanding Web Crawlers

2.4 Keywords- Lifecycle, Types, Classification
2.5 Types of SEO

2.6 On-Page SEO & Off-Page SEO techniques

2.7 Google algorithm & Keyword Planner

30%

UNIT 3: Search Engine Marketing
3.1 What is Search Engine Marketing
3.2 Strategy and Search Marketing

3.3 Types of ads

3.4 Understanding Search ads

3.5 Keyword Research for ads

3.6 Display ads & Remarketing Basics

20%
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4. | UNIT 4: Social Media Marketing 8 30%
4.1 Decoding Instagram and Facebook Algorithm

4.2 Instagram Post Funnel

4.3 Twitter and Linkedin

4.4 Youtube

4.5 How to get organic Results

4.6 Optimization Checklist

4.7 Analytics & Insights for Social Media Performance

Total 30 100

Suggested Specification Table with Marks (Theory):

Distribution of Theory Marks

R Level U Level A Level N Level E Level C Level

40 40 20 - - -

Where R: Remember; U: Understanding; A: Application, N: Analyze and E: Evaluate C: Create
(as per Revised Bloom’s Taxonomy)
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